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U Paul King at Texas Christian University has been an influential schelar
in vhe field of communication studies for 30 years. T spoke 1o King aboul fag
research into “stafe anxiety in lstening performance.” Most of us believe that
anxicty impacts only the person giving the speech or presentation. Dr. King

has discovered that audience members feel anxicty, too.

“We studied research participapts—cellege students  w istened  to

i penation knowing that they will be asked questions abeut it atterward. As
(ime went on, their state anxiety levels just went up and ap and up until aftes
they took the test. Then their anxiety level dropped off,” King said. According
to King, the accumulation™ of information results in “cognitive™ hacklog®.”
which, like piling on weights, makes the mental load heavier and heavier, “As
more and more stuff you need to remember piles on, it creates greater and
greater pressure and pretty soon you're going to drop it all”

ing says that listening is an exhausting activity hecause the Jearner 13
continually adding material to be retrieved later. This is what he meaans by
“cognitive backlog.” Simply put, the longer the task, or the more information
that is delivered, the greater the cognitive Toad.  Listening to a lveaninute
presentation produces a velatively small amount of cognitive backlog: an 15
minute prosentation produces 2 little more, while & Gl-minute presentation
produces so much backlog that you risk scriously upsetting your audience
unless you create a very engaging presentation with “sofi bfeaks”—---storiea‘
=iy, demonstrations, or other speakers.

ving says the majority of current research into roemory processing
supgests that it’s betrer to siudy content on two or three occasions for a short
period of time rather than do all of it in a single lungf gession. “What I'm
stiggesting s that once you rpake a point. if you just beat the point to death
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vou're not really helping people to process i belter and to store the content
away in long-term memory.”

ming applies the results to his graduate class on research methods. If
given a choice, most graduate students prefer a single three hour class to three
50-minute classes. When King raught his class once a week, he found that

Ejl
siudents returned for the nexi class having lost nost of the information they

had learned the prior week. King discovercd the “hetter practice” was ic

schedule the same content on three separate occasions, such as Menday.
Wednesday, and ¥Friday. King said thal despite objections, when he made the
class compulsory across three shorter sessions his students scored better and
exhibited a better ability to remember the complex material.

It takes a large amount of energy (6 listen and learn. The brain gets fired

2
casily, Remember how exhausted you felt after the first day in a new job or

after hours of studving a complicated manual for the first time? ¥ takes
znergy to process new information.

Learning can be exhausting. The average adult hwnan brain welghs only
about three pounds, but it consumes an extraordinary amount of glucose™
oxvgen, and blood {low. As new information is tlaken tn. hrain activity
increases, burning energy and feading to fatigue and eshaustion.

In Willpower, author Roy Baumeister explains that we have a limited
amount of mental power each day, which becomes used up as cur brains
consume more energy. He found that completely unrclated activities (resisting
chocolate, solving math problems, listening to. a presentation) drew on the

same source of energy. This helps to explain why we're so tired after using

our brains, whether we've heen working all morning or simply trving to fight
temptation,

The culprit® is glucose, or lack of #. Glucose is a siimple sugar
manufactured in the body from all kinds of foods, whicl acts as fuel for the
brain.  Glucose enters your brain after being converted into chemicals your
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brain cells use to send signals to one another.

Baumeister talks ahout a series of experiments designed 1o measure
glucose levels in people before and after doing simple tasks, such as watching
a video while words were [lashed at the bottom of the screen. “Some people
were told to ignore the words; others were free to relax and watch however
they wanted. Afterward, ghicose levels were measured again. aml_:hl1 there was a

i
big difference. Levels remgined constant in relaxed viewers but dropped
significantly in the people who'd been {rying te avoeid the words. That
seemingly small exercise in self-control was associated with a big drop in the
brain’s fuel of glucose.”

A long, confusing presentation forces vour listener's brain to work hard
and to consune energy.  Your brain cells need (as, as, cells, energy, much.

(5
other, twice) in your body. Mental activity rapidly uses up glucose. That's

why an 18-minute presentation works so well. It leaves your audience with
some brainpower and glucose remaining to think about your presentation,
share your ideas, and act on them. Talk for too fong and your audience will be

(3]
unable to concentrate on vour conlent.

Ui @ Gallo, Carmine. Talk Like TED: The 9 Public-Speaking Secrets of the
World's Top Minds. St. Martin's Press, 2014, $#E#0 =, —5EH,

(i)
accumulation: ZFRL 726D
cognitive: SRANTEET 2
backlog: RIUED{LF
glucose: /B 7HE
culprit: J0A SEREETID)
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Everyone thinks that only those giving talks fecl anxdous but, actually,
those who are listening also feel this.way. This is what has been ( 15 )
by Dr. Paul King, a professor in communication studies. Measuring
university students for stress as {hey listened to a talk, King found that
the degree of their { ' ) became greater the longer they had to listen
to a leclure if they were aware they would have to doa { @ ) on
material from the lecture afferward.

King describes the stress of listening to more and more and having to
try to rocall it as “cognitive backleg.” As the amount of information that
has to be subseguently { @ ) builds up and up, the pressure on the
mind to recall it also builds up to a breaking-point at which none of the
information can be remembered, e compares this to carrying z load,
You can keep adding a Hitle extra at a time but eventually vou can earry
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no more and you will ( & ) everything you had been holding.

Short presentations of only five minutes create little stress. .A
{ @& ) more is created by longer ones of eighteen minutes, whereas the
amount ol information constantly added in one of sixiy wminutes could
make the members of the ( (7 ) very stressed.  Because it is so

{ @& ) for the mind to listen over long periods. King recommends

speakers break up long lecrures with such activities as watching videos.

a) anxdety b} audience ¢ discovered d3} drop
e) exhausting 1} insisted g} knowledge h) litele
i) relaging i} remember k3 retrieved 1) test
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Here are three stories about the famous philosopher Martin Heidegger?®
and television.  He was born in Messkirch®™ in 1889 and died in 1976.
Messkirch, at the time of Heidegger's birth, was a village with a population of
around 2,000, situated in south-west Germany. He grew up in a deeply rural,
traditional Catholic environment; his father was a craftsmuan. His mother was
irem a poor farming family. Inn 1961, Messkirch celebrated the 700th
anniversary of its founding and it invited Heldegger to join in the festivities
and give a talk.

Heidegger's talk, apprapriately enough, was on the meaning of ‘home’. He
remarked that the first thing he noticed when coming home to Messkirch that
day was the lelevision antennas on every reof<top. e saw in this a powerful

symbol of what awaired Messkirch and the world in the future. The TV

antennas showed tha],l_human beings were. in a way, no longer ‘at home’ in
their houses. The peli.).pl(? of Messkirch might be sitring in their living room,
but realty, thanks to television, they were in the sports stadiiu or in a desert
or m the Old American West. According to Heldegger. television was an alien
presence invading people’s homes, It wus part of the demination of mankind
by modern technrology.

That is the firet stery. Here is the second. Heldegger, for sure, did not
have a television set. And yet, in his later years, he would regularly go te a
friend’s house to watch television.  All his life Heildegger had heen a keen
sportstian, He was an cxcellent skier and would head for the snow-covered

2
slopes whenever he could in the winler. He had always been fond of foothail

and in his vouth he was a usefd player. In his later years he became an
enthustastic follower of the European Cup on television and, during one
legendary match, he upset & teacup in his excitemen.  This match took place

— f - OMU (895 —156)



in the 1960-61 season, the same vear in which Heidegger gave his talk in
Messkirch.

And lastly, another foothall story. Back in 1974 when Germany's foothall
team won the World Cup—for the second time--Ileidegger was now an cld
man in his eighties and his death was less than two years away., One day he
took a train from Tieidelberg® back to Freiborg™ where he Bived and, since in
cily (rains at thal time theve were dining cars, Germany’s greatest thinker had
the chance to make the acquaintance of Freiherg's theatre director:

‘Why didn't we meet before? was the director’s urgent first question.
Why don’t vou ever show up at the dramatic performances [ give”

Heidegger's answer was simple;

‘Because on your stage they're just actors whom 'm not at all interested
to see’.

‘But dear Professor, what else would vou expect in the theatre?

(3 _
‘1 prefer Lo see and hear not actors but heroes and gods’.

‘Impossible. Herces don't exist and gods even less’.

‘So haven't you watched the recent World Cup on TV? Although my wife
and T don’t have a television at home, 1 visited some nearby friends in order to
watch. And for me the most obvious thing to remark was the fact thal_t4 ]Llfllli
Eﬁ&ckenbauer*. the hero of the German football weam, was never injured ‘or even
touched—he's proven that he cannoi he beaten and his name will bhe
worshipped forever. Now you can see, there are heroes and gods even among
us!’

‘What do these stories tell us? Like anv good tale they point to a moral
which | take to be something about scholars and how they think as scliolars on

(5
the one hand, and how they act when, on the other hand, they stop being

scholarly. In his public role of philosepher, Heidegger criticizes television as a
technology that rules people’s lives. When he gets home and takes off his
professor's hat, he becomes ordinary like the rest of vs, and does what the rest
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of us do ordinurily. He watches television and is absorbed by it. What needs

serious consideration is not what Heidegger though! about television, but what

happened 1o him when he watched #t. Heidegger's spilt teacup is what calls
16

explanation.

for

{8 Scannell, Paddy.,  Television and the Meaning of Live, Polity Press,

014, Hegrm L, —-ERASHE,
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A. Re-write each of the following sentences using the word in capitals. Make

sure that the meaning of cach sentence docs not change. Do nof change the

word in capitals.

Example:
Actually, you are not right at ail.

Actuaily, vou are quite wrong.

I You will gel a rise in your satary after cne year.
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E. Complete the following description of the Harry Potter series of hooks by

filling in the blank spaces with between one aud three words.

The Harmry Potter series by LK. Rowling is without doubt one of the
greatesl success stories of modern‘publishing‘ The first point to emphasize
is that sales of the books are trily remarkable. Well ( D ) three-hundred
million copies have already been sold worldwide. That Is almost three copies
{or every single person in Japan! However, it is not only the volume of sales
that is significant. but the extent. The Harry Potter books have been
( & ) sixty-three languages. which is more than Shakespeare, and are
popular with people of all races, religions, cultural backgrounds and ages,
making it one [ @ 1 books to have ever gained genuine glabal anpeal.

Moreaver, the Harry Polrer books have been credited with educational
value { @ ) they encourage children to read as oppused { & ) video
games. In the United Kingdom, sales of video games ( & ) after the
release of every Harry Potter hook in the series, and it is normal for children
{ (& ) young as ninc years old to rcad through an entire book of eight-
hundred pages in one day.

How can this success be { & )? There are several reasons for the
books’ popularity. The first is that Harry DPotter is well written, The siories
are fast-paced and dramatic and Rowling displays that gift of making her
readers want to keep on turning the pages. Start reading Harry Potter. aodl
most people are iuL:apabir: of putling i down, The books secondly display
the same power of imagination thal [ils the work of other popular Fantasy
writers (@@ JJR.R. Tolkien, author of the Lovd of the Rings or C.5. Lewis,
anthor of the Narnia series. The action docs occur in another world, but it is
one which has close ( @@ 3 with the real world. For instance, in the real
world, children have to go to school; so must they in the books, but they are

required to study magic and fantastic creatures, not physics and biology,
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