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(A modified excerpt from Six Degrees: The Science of a Connected Age by Duncan Watts,
New York: Vintage, 2003)
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(1) a. ignored b. dismissed c. widespread d. understood

(2) a. friend b. interest - ¢. experience d. background

(3) a. followed  b. invented c. planned d. printed

4) a. exceptfor b. withregardto c. despiteof d. to say nothing of
() a. feature b. population c. system d. development

B 2 THREO, QFHABICRLARIWV, (105

M3 THHMA, BIRODVWTUTOEMITEAREI WV, (10 &)
(1) FFITHE Q) THEFRIAVNSINEND ZELBBAS M) ERRTVWSA, ZOHEAIZ
N HARETHALZE W,
(2) T#REB B) clustering &I, AXHDOEEDHHAICIR > THABETELDRI N,

fl 4 AXDOHNBZRBEDIDDZa~e DHFMNS 2 DEY, TORETEARIN, (10 &)

a. After his remarkable experiment, Milgram believed that the world is not small when
referring to social networking.

b. Figure I is used not only to illustrate Milgram’s findings but to introduce the
concept of six degrees of sebaration.

c. According to the author, the size of the entire population of the earth was first
explained in Milgram’s findings.

d. Milgram was able to explain the small-world problem by showing that everyone lived
too close to each other.

e. The author believes that Milgram’s small-world concept ignores the way social

networks actually work.
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Example 1:

The Internet is used for many things, for example, listening to music, collecting facts for research
projects and sending e-mails. People use all types of websites. However, I don’t think it is a good idea for
those websites to store and share users’ personal information with other companies. It would be better if
they deleted the details when the net surfer leaves the site. There are a few reasons for my opinion. First of
all, we often hear of companies’ computers being hacked into and their customers’ data being stolen. People
would feel safer if a website or company did not store their details. Secondly, identity theft is a growing
problem in our society, so it is better if we leave no trace online. If your identity is stolen, you may have a
hard time trying to clear your name, especially if the thief does something bad. It is convenient that a
website can remember a customer’s details but they may not want other people to be able to see that
information without their permission. If anyone can access them, then the person loses some of their privacy.

Even though the Internet is very useful in our daily lives, we should be careful when giving out our personal

.information online. (210 words)

Example 2:

The Internet has become increasingly integrated into our daily lives offering convenience in
communication and access to vast resources of information. The worldwide popularity of the Internet has |
led to the creation of numerous websites. However, many users feel overwhelmed by the amount of .
available information. In some ways, the Internet has been a victim of its own success. Although some users
are pleased by having access to this information, many others find it difficult to handle. Luckily for us,
many websites are now using technology that allows them to collect information about our personal
browsing preferences. Although some may express a concern about their privacy, I believe they are just
being overly protective. The Internet is based on the concept of sharing information and this should include
information about the people who use it. Since websites can monitor our browsing patterns, we no longer
have to search endlessly for information. ’Instead, this information will find us. Many people complain about
advertising, but I would rather read advertising about products that I am interested in than about products
that I am not. The sharing of individual browsing preferences would allow us to avoid advertising and

information that do not interest us. (201 words)





