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(1) ROEXEFAT, EXREONEZE20F~20FOHAFRBETENLRE
W, AHEALFERICEDET,

What is the natural human diet? For centuries, people have been debating
the best foods, often making it a question of the morality of eating other
animals. The lion has no choice, but we do. A lot of vegetarians say we
should not eat meat.

But while humans don’t have the sharp teeth to kill and eat other animals,
that doesn’t mean we aren’t “supposed” to eat meat. Our early human
ancestors invented weapons and cutting tools to use instead of sharp meat-
eating teeth.

And gluten isn’t unnatural either. Despite the widespread call to cut
carbohydrates (£ 1) there’s plenty of evidence that cereal grains were basic
foods, at least for some, long before they were planted. People in the present-
day area of Iraq ate several grains during the peak of the last ice age, more
than 10,000 years before these grains were planted. There’s nothing new about
cereal consumption.

This leads us to the Paleolithic#%2) diet. As a paleoanthropologist (% 3),
I'm often asked for my thoughts about it. I'm not really a fan—1 like pizza
and French fries and ice cream too much. Nevertheless, diet experts have built
a strong case for the differences between what we eat today and what our
ancestors evolved to eat. The idea is that our diets have changed too quickly
for our genes to keep up; the result is said to be metabolic syndrome, a group
of conditions including high blood pressure, high blood-sugar levels, high
cholesterol levels, and being overweight.

Paleolithic diets make sense, and it’s no surprise that they remain hugely
popular. There are many variants on the general theme, but foods rich in
protein and fatty acids show up again and again. Meat from grass-fed cows
and fish are good, and carbohydrates should come from fresh fruits and
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vegetables. On the other hand, cereal grains, dairy, potatoes, and highly
refined and processed foods are out. The idea is to eat like our Stone Age
ancestors.

I am not a food expert, and cannot speak with authority about the
nutritional costs and benefits of Paleolithic diets, but I can comment on our
evolutionary beginnings. From the standpoint of paleoecology £4), the
Paleolithic diet is a myth. Food choice is as much about what's available to be
eaten as it is about what a species evolved to eat. And just as fruits ripen,
leaves change colors, and flowers bloom predictably at different times of the
year, foods available to our ancestors varied over time as the world changed
around them from warm and wet to cool and dry and back again. Those
changes are what drove our evolution.

Many paleoanthropologists today believe that increasingly unstable
climates through the Pleistocene@5 helped our ancestors to develop a
flexibility toward various diets, which has become a key characteristic of
humanity. The basic idea is that our ever-changing world has eliminated most
of the choosey eaters among us. Nature has made us an adaptable species.
Thus, we have been able to change from food gatherers to farmers, and have

really begun to consume our planet.

(Adapted from “The ‘True’ Human Diet,” by Peter Ungar, Scientific
American, April 17, 2017)

#* 1) carbohydrates : R/K{LS

(# 2) Paleolithic : [HAZRRLD

(7 3) paleoanthropologist : 7 ASE%H
(#:4) paleoecology : Fa4W%

(#£5) Pleistocene : Bt
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(II) koMEwEZFAT, FTORMWIZEAZIN,

Camille is from the Philippines. Hiroki would like to go there, so he

asks Camille for advice.

Hiroki: Hey, Camille. I think I'd like to go to the Philippines this summer.
Are there any places that you could ( A )? I'm torn between the
beaches and the mountains.

Camille: Hiroki... Funny you asked! I'm going back home for a week next

(7)
month, and I've just been ( B ) places to go to.

Hiroki: What sort of places are you thinking about?

Camille: Well, Philippine beaches are great! Every one of them. Boracay is a
given, because of the white sand and all. But there’s also Palawan
with its bonus underground river, and La Union for surfing. Then

)
again, there's Pangasinan with its “Hundred Islands” —can you

imagine camping on cool, ( C ) beaches?

Hiroki: Wow, and the second option? How about the mountains?

Camille: Oh, that! If you want to go hiking and escape the crazy heat, I think
there are three good ones. Sagada is lovely for the handmade rice
terraces! And Mount Pulag is known as “an adventure above the

Mclouds”—you can get a great view. And Taal Volcano is another
sight to behold, and easy to climb —it’s the smallest active volcano in
the world! There’re just too many choices. Terrific! I want to go to
all of them, but I only have a week. i

Hiroki: There, there. You've given me plenty of tourist spots to think about.
I have to fix my schedule then!

Camille: Hey, wait till you try ( D ) food too! It’s not just the scenery and
places that make it a great travel destination. The Philippines will

soon fatten you up with Adobong Manok —it’s chicken in vinegar

— 4 — OM4(311—92)



sauce. And... Sinigang — a delicious soup. And. .. Crispy Pata, which
is great pork! No visitor can resist their oily charms!

Hiroki: Ah! I might have as hard a time as you choosing where to go. All of
them sound so beautiful, and eating — really good! Now I'm more at
a crossroads than ever. What should I choose?

Camille: I think I might have helped you too much?

Hiroki:(Z)We’re both torn now.

Camille: But that’s part of the excitement of traveling — making important

decisions and learning about the world!

Bl 22 A )~( D )EFESORH2EDBIEIHOLNEGZTO()~E)
DHFEMNE =D, TNEFNHEETERRI N,

(A ) (1) resist (2) buy
(3) recommend @) leap
( B ) (1) designing (2) requiring
(3) warming up @) checking out
( C ) (1 desert (2) dessert
(3) deserted ) destiny
(D) (D a 2) the
(3) those @) all
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Bl 2 THEO)~ODEBEHOERELTHE2EDBAEDOLVLDDZTO()~AD
RS —DY, FNEFNEBEBSTEILE N,

(#) () You are a comedian! (2) What a coincidence!
(3) How humorous you are! (4) How curious you are!
() (1) Nevertheless (2) As a consequence
(3) Accordingly 4) Also
) (1) harvested crops (2) raised fields
(3) planted seeds (@) cut products
(@ (1) Effortless! (2) Terrible!
(3) Great! (4) Embarrassing!

B3 AR EIFIERI CERTHEDON TWBIEE—FEZ, WEEOhMsikEH
LTEAREN,

B 4 IAREBONIE S NS ZEERE>TVNETH, FESHEEZPELMNTLT
HZAZE CHRBICHBE LR X0,

1 5 ROM~QDFDPEMEBEONEE—HTI2HDE—DRY, BETEAR
W,
(1) Some beaches are of low quality.
(2) The mountains are better than the beaches.
(3) You'll probably gain weight in the Philippines.
{4) The food in the Philippines is not very oily.
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() kOEXEHAT, FORWIREZLRIN,

Shay Carl Butler came to fame and fortune via an exercise outfit. In
August 2007, after a video of the father of two dancing in his wife Colette’s
workout suit went viral, he realized there might be a business in domestic
anticsE 1. The former carpenter, who says he didn’t even own a computer
until 2004, began recording his life and posting the videos, and didn’t stop for
almost a decade, through weight loss, the birth of three more kids, and the
ever-growing wealth of his family. Butler's series of YouTube clips became
wildly popular. Collectively, the videos have been watched more than 2.6 billion
times. The most popular video — at about 23 million views, titled “WE GOT A
SWIMMING POOL!” —is typical; it features 15 minutes of wholesome family
fun.

Vlogging —the frequent recording and uploading of personal videos,
usually on YouTube —has become a big business, with operators as small as
one person and as large as a massive production company. (Butler was one of
the co-founders of Maker Studios, a collection of YouTube channels that was
sold to Disney for $500 million in 2014.) And family vlogging is the ultimate
family business: you literally get paid for raising your kids. The more fun a
family has, the more viewers and, thus, money they get. Popular families can
attract sponsorship, advertising, and, at the very least, a lot of free stuff to
play with on camera. Companies seeking to use YouTube have flocked to
family vloggers like the Butlers, who now live on a huge property in Idaho,
complete with a studio and horses. YouTube metrics firms@£2) estimate that
Butler’s channel brings in anything from $2,000 to $38,000 every month just in
advertising revenue.

Thousands of these families live out their lives in the lens of the webcam:
from the very popular folks at Family Fun Pack—a family of seven
Californians, including parents Kristine and Matt —to We Are the Freemans!,
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who have 400 subscribers after five months of daily uploads. And it's growing;
YouTube says that time spent watching family vloggers is up 90% in the past
year.

But recently, several prominent YouTube families have got into trouble,
some in the way families often do, only with a lot more spectators, and some
because the pressure to get spectators seemed to muddy (£ 3) their judgments.
(A ) acamera and an Internet connection, any parents can put their home
life on YouTube. But it’s becoming clear that a childhood ( B ) a part of
every day must be given over to public consumption and commentary is not
ideal for every kid, or even every adult. As ( C ) matures, some of its
dangers are beginning to emerge.

In February 2017, Butler, who had previously said he would leave YouTube
in March, abruptly stopped vlogging. Then, Butler announced that he was
struggling(l)with alcoholism and needed to rehabilitate. “It’s been impossible to
keep up this perfect ‘happiness is a choice’ mentality,” he wrote on Twitter.

Since then, Butler has gone silent.
(2)

(Adapted from “The YouTube Parents Who are Turning Family Moments

into Big Bucks,” by Belinda Luscombe, Time, May 18, 2017)

(FE 1) antics : BOATBMNLRIRD N
(7 2)  metrics firm : ZRBIEZTS A%
#*3) muddy: 4583

Ml 1 BIRELHE2EBREICLD L, @Butler KIZEDLSRITHEIRI L E

Uz, iz, OFOFHICX > TANEIDEL M, @&bZEEFNERN
HAETHEALRI N,
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B2 ZEH( A )E( B )ZEIDRH2EDBSEEDOLNEGZTO)~A
DHFENE—DBY, FNFNEESTEIRIN,

( A ) (D At (2) With
(3) For @) From

( B ) (1) for which (2) with which
(3) to which 4) in which

B3 ZH( C )2ESDICb2EBAIDLVNEMREE_EUNTE)
LEEHURX N,

B4 THEEDOEKRELTE2EBENHDOE(D~DOFNE—DEY, EF

TEZREN,

(1) suddenly (2) certainly (3) partially @) apparently

R 5 Butler KIZ, ETFHEOOXLDRIREBICAVELEN., TOEKBZAAE
BTHBELRIWN,
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(IV] RkOEXEFAT, FORWIKEZRIN,

Everybody everywhere smiles. Across all cultures, people smile. Although
babies start smiling in the womb (£ 1), social smiles develop at around 6 weeks
of age. Between 8 and 12 months, infants smile to communicate, such as to
share interest and attention with their parents.

Not all smiles are equal; meaning, there are two different kinds of smiles.
Genuine smiles involve the muscles affecting the eyes, mouth, cheeks, and
eyebrows, which are hard to fake. Genuine smiles are a response to a positive
emotion or can show things like happiness, encouragement, and appreciation.
Non-genuine smiles, or “fake” smiles, however, don’t involve all the facial
features necessary for a genuine smile. A fake smile could be motivated by a
desire to hide, justify, or moderate something that’s negative, like a criticism or
lie.

In a 2016 study published in Evolution and Human Behavior, Song and co-

authors examined at which age young children are first able to recognize real
smiles as well as their preference for real smiles. The researchers also
examined the kids’ understanding of how genuine smiles are tied to prosocial
behavior #2), Of note, prosocial behavior, such as honesty and cooperation, is
voluntary behavior intended to help or benefit others.

In total, the researchers examined and assessed 168 children aged
between 2 and 5 years. Some of their results are very interesting. They found

that:

+ the ability of children to discriminate between real and fake smiles
improves between 2 and 4 years;

« by age 4, children can verbally identify genuine smiles; and

+ four- and five-year-olds think people displaying real smiles are more
prosocial than those with fake smiles.
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People need to cooperate with others to survive; it's highly important, even
essential, that people choose others with whom they can cooperate. In many
contexts, we can identify who will be cooperative based on either reputation or
experience with this person. Without such insight, however, we need other
authentic signals that indicate cooperation. Because genuine smiles are hard
to fake, they make good signals. The presence of a genuine smile could
indicate who is cooperative as well as who won't treat us unfairly.

This research suggests that even at a very young age, children can
discriminate between real and fake smiles, and thus decide with whom to
cooperate and interact. Furthermore, according to the researchers, these
results demonstrate that the origins of this evolutionarily important form of
partner choice appear early in development. On a related note, a young child’s
ability to discriminate between real and fake smiles is a developmental
milestone. A milestone is a behavior or physical ability predictably
demonstrated in a child during growth and development. For example,

walking, talking, skipping, and drawing a circle are all milestones.

(Adapted from “Can Young Children Tell Real Smiles From Fake Smiles?” by
Naveed Saleh, Psychology Today, March 12, 2017)

GE1) womb:FE
(£ 2) prosocial behavior : MFERBITTEY GERENTZIT AN S NBTH)

M1 RLEOMRAEBOMARADEBEL THE 2EEHETONTNEHDOD
NG, THENZDEHARETEARIN,
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2 ROU~DOHENS FHREOAERRE —HTE2HDE—DEY, ESFT

BAREN,

(1) BEOWMESRELBOWEALZRHT DL 2~4 ROBITHEET D,

2 FEBIARETRAYOMESL LBOWRAZBEIITENITEH I &
MTEBLDITIRB,

Q) 4RUBICELDMEAEZENHETEHILENTEDLLDITRS,

@) 4~5BMOFEBIL, BOWKBETEIADENELOYKAZT DA
KOBAHEEMEZEZTLENEBTH D,

Bl 3 &5 FAUOWMEACEREDLIRFENDDEZEZATHETH, HE
ETHELRIN,

B4 ROM~DIZDODNT, EXOARIC—HTHHDIIEO, —HLaNndHO

WIEXZRALREN,

(1) FERAREENDHINOMEAZIBD TND,

2 FbLARERIEDACRIZI A=y~ a3 OFEEL THEAZ
ENIRD 5,

(3) Song KB, HEZWONEWMELRBDDONEHREL .

4) “milestone” &i%, FEDOREBRBTHETES I LNTFREINDTT
ORI EHEIHETH D,
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(V] FoA)E(BIOBWIEARI,

(A) ROKIZ, 2012405 2016 FETO S ERICBIT DI HIEANDEE
- BHREEESD) OEBERLEDBDTT, ZORNEDHNEILE D
EREEOEETHHALLZIN, 2VIPREUF RERERICEDETA. BE
MDER D ( JICHEAUEBRZRALRZIN,

% 2012 £ 2013 4 2014 4 2015 4 2016 £
P 1,425,100 1,314,437 2,409,158 | 4,993,689 6,373,564
HE 2,042,775 2,456,165 2,755,313 | 4,002,095 5,090,302
54 260,640 453,642 657,570 796,731 901,525
XL—=v7 130,183 176,521 249,521 305,447 394,268
AR 142,201 189,280 227,962 308,783 361,807
F—ALZUT 206,404 244,569 302,656 376,075 445,332
TAUK 716,709 799,280 891,668 1,033,258 1,242,719
1FUR 173,994 191,798 220,060 258,488 292,458
AN 130,412 154,892 178,570 214,228 253,449
R 108,898 121,776 140,254 162,580 183,288

(BABFEIR (INTO) Ic & Biftar T — 5 ITED ZER)

(B) 4%, BFHAEAOKZISICEPTELES, EDXIXTHIEINE
BOWETH, HREDZEAZ WFEREQORETELDARIN, 22T PE
Ud RIZBEICEDEEA. MEMOERIID( VAU ZRBRERA
Lizain,

— 16 — OM4(311—104)
























